Why Instagram?
Instagram is one of the fastest-growing social media networks in the world. People
use it to connect with like-minded people, discover new things, and find new
products! Many network marketers use this platform to build their brand, attract
followers, and turn those followers into prospects.
Did you know?
• Users spend an average of 27 minutes per day on Instagram.
• There are over 1 billion active users each month.

Getting Started
First, you need to set the app up on your phone. Simply go to your App Store and
search for ‘Instagram’. Download the app and create an account by syncing your
Facebook information or by providing an email and password.
• Create a username that is easy to remember. If you want to use the LifeWave
name, remember to add LifeWave Independent Distributor. Using the
LifeWave name on its own is against our policies.
• Take a profile photo – make sure it’s clear, friendly, and looks approachable.
• Write a small bio line and mention that you are a LifeWave Independent
Distributor. Include the link to your replicated site.
Your next step is to start posting. To create a post, hit the ‘+’ icon. Instagram will
show you your most recent photos in your gallery or you can choose to take a new
photo or video.

• Select the photos/videos you want to want to post. Remember if you are
selecting multiple photos, you can only select a maximum of 10.
• Write an engaging caption and use appropriate hashtags. It is recommended
to use between 5-6 hashtags per post. Be sure to include the #LifeWave
when posting about LifeWave.
• Add a location to your photos/videos. This will allow your posts to appear
when someone searches for a specific location.
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The last step is to increase the number of your followers. Instagram will prompt
you to ‘find people to follow’. Connecting with others will help grow your following
and build relationships.
• Search for fellow LifeWave members by searching the LifeWave hashtags and
product specific hashtags e.g. #LifeWaveX39 or #LifeWaveIceWave.
• Comment on related posts on hashtags that you find interesting. Follow those
that have the same interests as you.
• Engage with your followers. Comment and like posts from those who follow
you and have the same interests.
• Share your Instagram account on your other social media pages, on your
business cards, and on your emails.

Why Instagram Stories are Important for your Business?
Stories have become essential to building your business on Instagram. Instagram
provides a platform to create engaging content that captures your followers’
attention, ultimately creating interest in you and your business. When you entertain
a follower, odds are they will revisit your page to see what new stories you have to
share.
Instagram stories give you a global stage to showcase yourself, your life, and
ultimately the LifeWave opportunity. It also allows you to engage with your team
and build your LifeWave community.
Another great feature of Instagram is polls. You can do a quick poll to ask your
followers what they want to see or get an opinion on something new. It’s a quick
and easy way to engage with your followers and let you know if what you are
doing is right. It also lets you create more content relevant to what your followers
want.
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What makes a great Instagram story?
1. Authenticity – Keeping things real and authentic are key. Use your first-hand
experiences to draw people in or use the experiences of people you know.
2. Emotional Engagement – Connecting with your followers and making an
emotional connection is key to keeping them engaged.
3. Make it visually appealing – Instagram is all about the visuals. Visuals capture
your followers’ attention so that they don’t scroll past your story too quickly.
Create a theme and use LifeWave branding. Use filters to enhance your
imagery; filters add effects to your picture to enhance the image colours and
overall look. Try something new until you find out what works for you.
4. Use Hashtags – Hashtags allow people to find your content much easily. If you
have the hashtag #naturalhealth or #painrelief, people following this topic will
be able to find your story without being connected to you. This opens you up
to new followers you may never have engaged with before.
5. Call to Action – Always make sure you end with a call to action. The great
thing about Instagram stories, is that you can make your stories clickable. You
can direct followers to your replicated site — an events page of any other link.
This will help your followers engage and help you see who might be interested
in learning more about the LifeWave opportunity.

Photography Tips
Instagram is all about the visuals so getting a great photo or video is key to
creating a successful post.
• Use natural lighting
• Avoid overediting but do select a great filter that fits with the theme
• Use clean photos — not too much clutter.

Posting Tips
Consistency is very important when posting. There is no point in posting 10 things
in one day and then nothing for two weeks.
• Post 1–2 times per day
• Focus on quality over quantity
• Mix up your content; don’t have it all product focused. Make it a mix of your
life and business.
• Don’t post too much on the same topic; followers may find it boring.
MKT-SL-INSTA-EN R01

LIFEWAVE GETTING STARTED WITH INSTAGRAM |

4

